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Introductions/Team Overview



Meet our Team

OHM Advisors

We are architects, engineers, and planners 
committed to Advancing Communities

50+ years of experience

16 studios throughout OH, MI, and TN

500+ multi-disciplinary team members 



Meet our Team

OHM Advisors



Meet our Team

OHM Advisors



+



Hello.

MEET OUR TEAM



My favorite thing about 
Perrysburg is…



PROJECT OVERVIEW



The Perrysburg Land Use Plan aims to build upon the City’s 

previous planning documents and public involvement to 

design a guide for future development. This guide will serve 

as a vision for future land use patterns to best position the 

City of Perrysburg as a thriving community in the Northwest 

Ohio region.

Project Purpose



We do this by. . . 

Developing a plan and economic development 
tool rooted in the needs of the community, 

balanced with today's market realities and proven 
public and private sector solutions.



ITS A BLUEPRINT FOR THE FUTURE!

What should it do?



ITS A BLUEPRINT FOR THE FUTURE!

What should it do?

• Identify target areas - advance City goals and objectives

• Steer public dollars to spur private sector investment

• Identify greatest development opportunities

• Outline preservation needs



How to use the Plan

FOR THE CITY...
 Identifies areas for new public sector investment
 Illustrates the type and mix of future land uses to the private 

sector
 A tool that communicates the market opportunity
 A guide to make future land use and code decisions
 Identifies opportunities where the public and private sector can 

work together to achieve a common vision



How to use the Plan
FOR THE PRIVATE SECTOR...
 Identifies areas where additional density or intensity may be 

allowed
 Assist in refining 'site search' efforts
 Sets the expectation for the quality and character of 

development
 Provides baseline data to assist in site selection (select areas)
 Potential carrying capacity of target development sites



A Quick Note
 Land Use Planning Is Fluid
 There Is No “Silver Bullet”
 It Takes Time
 It Takes Direction
 It Must Be Intentional
 It Must Be Both Comprehensive And Strategic
 It Must Involve Both The Public And Private Sector
 ….And It Will Pay Off



TASK 1:
Project Intro

Approach



Project Approach
 Prepare a test group (YOU!) and project website to provide info;

 Understand the context of the plan and the city;

 Test the key themes of the plan with the public;

 Illustrate plan elements with maps & graphics; and,

 Finalize the plan with the public and kickoff implementation! 



Steering Committee Roles
 Share insight

 Test findings

Act as stewards of the Plan



Project Website: perrysburgtomorrow.weebly.com



DRAFT 
SCHEDULE



Public Input Snapshot



ENGAGEMENT 
STRATEGY



Engagement 
Strategy

5 Task Force Meetings

2 Public Meetings (Idea Gathering / Open 
House)

1 round small group stakeholder meeting

Statistically Valid Phone Survey

Online Engagement

Community Survey – accessible online and 
through meetings and project website



Engagement
Image of meeting



Engagement
Image of meeting



Engagement
Image of meeting



Engagement Post Covid



Engagement Post Covid



EXISTING CONDITIONS AND TRENDS

WHAT IS happening on the large scale?



Communities today are trying to 
harmonize…



But to understand how they 
work together; we need to look 

at national trends for each 
category separately…





Generational Breakdown



How the working-class lives…



How the working-class WANTS to live…
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American families are slowly shrinking…



At least for human children they are…

In Ohio 44%of  
households 
have a 
dog….33% with 
Children





National averages dictate the economy…



Economic trends are changing…
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Retail Trends…



Retail Trends…



The retail real estate pie is shrinking. Now that shoppers are 
more familiar and comfortable with online shopping, 

communities and developers must give them a compelling 
reason to leave their homes to shop for retail goods. Future 

retail development has to be more thoughtful and 
experiential to survive in today’s retail environment. In large 

part, that means giving patrons more than just retail.





Form is dictated by people, and what they want…



What does that look like in our communities?



Understanding these 
trends is a vital 
component of  

placemaking and 
advancing communities…



As we adapt to change, 
we’ll always strive to harmonize…



When do trends become 
"the norm"...?



EXISTING CONDITIONS AND TRENDS

WHAT IS happening in Perrysburg?





Population



Age Pyramid

20%1001020%
    

20-25

35-39

45-49

10-14
5-9
0-4

*Dots and lines indicate 
Wood County statistics



Tapestry Segments (ESRI Business Analyst, a robust geospatial analysis tool)

• Professional couples or single households without 
children

• Slightly older and already planning for their 
retirement

In Style

Boomburbs

Retirement

4,256 households

1,364 households

Communities

5B 45.9%

1C 14.7%

9E

948 households

10.2%

of Households

of Households

of Households

• Young professionals with families that have opted 
to trade up to the newest housing in the suburbs

• Well-educated professionals with a running start 
on prosperity

• Small household size, mostly renter occupied, 
and typically live in multiunit structures

• Fiscally responsible and keep a close eye on their 
finances



Household Structure



Housing Affordability Index

The Housing Affordability Index measures whether or not a typical family earns enough income to 
qualify for a mortgage loan on a typical home at the national and regional levels based on the 
most recent price and income data

For example… a score of 
120 means a family 
earning the median 
family income has 120% 
of the income necessary 
to qualify for a 
conventional loan for a 
median-priced existing 
single-family home.

Comparable communities 
include…

Sylvania: 204
Maumee: 207
Whitehouse: 203
Bowling Green: 121
Dublin: 163



Miscellaneous Stats





















NOW IT’S TIME FOR YOU TO TELL US!
YOUR INPUT IS VITAL!



YOU TELL US
Think BIG. Consider what type of community you want to live in, 
and what can hinder or help to make that a reality.
The following subjects can be a starting point, but your ideas 
do not have to fit into those categories.
 Land Use - Areas for preservation or redevelopment 
 Housing - Residential dwellings such as multifamily, 

condominium, townhomes, lofts, single family, etc. 



YOU TELL US
 Parks & Public Space - Any area or open space provided for 

community use.
 Mobility - The systems connecting people to destinations. This 

includes the street network, streetscape, parking, vehicular 
traffic, walkability, and biking.

 Character + Image - How the community defines itself and 
markets itself to visitors and future residents.



YOU TELL US



NEXT STEPS
 FINALIZE SCHEDULE
 EXISTING CONDITIONS
 LAUNCH ONLINE SURVEY
 STEERING COMMITTEE MEETING 2
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